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Client Survey

Client Information

1. What is your company’s name?

	


2. Please describe your company:

	


3. Who are the primary contacts and stake holders from your organization, and who has final approval on the project?  

Please list names, titles, email addresses and phone numbers:

	Name
	Position
	Email
	Phone

	
	
	
	

	
	
	
	

	
	
	
	


Project Background
4. Provide a background to the project:

	


5. What is the URL for the website?  Do you already have this domain name?

	


Goals & Objectives
6. What are your primary online objectives of the website you wish to build or redevelop? (in order of importance)

	


7. What are your business objectives in order of importance? (Examples include increased sales, marketing/branding awareness, and fewer customer service calls.) 

	


Current Site (if you have one)
8. What specific areas of your current site do you feel are successful? Why are they successful?

	


9. What shortcomings exist with the current site, and what things would you change on the site today if you could?

	


10. Have you gathered visitor feedback for your current site?  Please include any reports or findings.

	


11. How many people (as far as you can tell) access your site on a daily, weekly, or monthly basis?  How do you measure usage? Do you forecast usage to increase after the site launch and by how much?

	


Target Audience
12. Describe a typical site visitor. How often are they online, and what do they generally use the web for? Give basic demographics: age, occupation, income level, purchasing habits. (Use as much detail as possible in profiling your target user. Profile more than one type if appropriate.) 

	


13. What is the primary “actions” the site visitor should take when coming to your site (make a purchase, become a member, search for information)?

	


Design
14. How important is it to maintain your current logo, branding etc.?

	


15. Should the website reflect existing designs? (including printed media)

	


16. What colours should be used?

	


17. List 5 adjectives describing how you would like users to perceive the new site (e.g. prestigious, modern, personal, friendly, fun etc.)

	


Competition & Inspiration
18. Please list your competitors’ web addresses.  What works and what doesn’t work for you about these websites?
	


19. List the address of any other sites you like (even if unrelated to the project).  Why do you like these websites (usability, design style, colour choices)?

	


Site Structure & Content

20. What is the basic structure of the content, and how is it organized? (sections, sub sections etc.)

	


21. If you are rebuilding an existing site, can you tell us what existing content needs to be carried over, and if so, are you requiring us to do this for you?  Is it held in a database?

	


22. If you don’t have any content, do you need copy written for you, or help writing the copy?

	


23. Do you intend to keep the site updated? If so, how often? Who is responsible for updating and providing content?

	


24. If the site is to be updated regularly, how will the user know the site has been updated? Will there be email announcements or specials tied into the site updates?

	


25. Is there any content that will result in non-standard bandwidth usage, e.g. movie, mp3 downloads?

	


Marketing

26. How do most people find out about your current website? What kind of triggers prompt a visit? (referral links, incentives, search engine terms)

	


27. What methods of distributing the URL already exist within the company on and offline?

	


Constraints

28. Are there any business systems, databases, special software components to be integrated with?

	


29. Do you already have hosting setup for the website?

	


30. What is the technical ability of the users that will administer the site?

	


31. Do you have a specific budget range already established for this project? Can this project be divided into phases to accommodate budget and timing constraints?

	


32. What is your intended launch date for the new site?

	


33. Are there any outside considerations that might affect the schedule (for example, PR launch, tradeshow, annual report)?

	


34. Are there any other dos and don’ts that we should be made aware of?

	


Additional Notes/Comments

Please take as much space as you need.
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